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TARGET STRENGTH

Ci|lo|E{ Z72 7|4t Basic / Audience / DMP Targeting
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Basic Targeting
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Audience Targeting
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DMP Targeting
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SYNERGY Targeting

TARGETPICK DMP£ 67l =2 DMP H|0|E{E X} EA6t0]
3 KPI 7|8t ER FE2F M|
Zimj|ol B3 H|o|E 3 U stE
Al L 7|dt @] 2AM
KPI =22 9ot 2|9 QC|A == 5l =t

2}0|ZAEY Gi[o[E
1MHIE- SKT - 104 7|k

TARGETPICK

DMP

< LopLat

K| Ci|0| &
WiFi 7|2k Oj & - =24
HEE 7|Hb

COMMERCE DMP
2/2Z 2l HlolH
L.POINT TH 7|t

XV 4

4= Ei|O|E1
Z{AH

g - A ALE - B S E 7l

TG360

TMAP DATA

22|E| olEf
7. S| - ke 7

KB AdMarket

& Ci|olE
8 7Hefl - Akt 7|t



2. TARGET STRENGTH

DMP Overview 1.:2l0|ZAEl 2 28 o|o|E] 7|4t

SK PLANET | SKT, 1187}, THH 4 § SKE3MEF 2| Uit CI0|EE 7|2 4 70 I MH|A 0|8 IHEH 2MS Sot 20| ZAEIY EFAE HIZ
5t

KB AdMarket | 28 7zl & ZHt 7|8t H|O[E & E-83t0] AH|ZHM Z8 HE S

SK PLANET

Core Data Point

A FHMA X3|/EHERL| /201 A SKIE Z=iZ o 7|8t of|o|E
A ZXX| MH(Al/Z/7) Cllo|E A Fojjolg A s 7|gt ERIE
A BIO|ZTAEIY 7|5t ZHAAL OF A H7|Xol NOIHE HH|o|E
2215 UE

A gs | AHHA /28 /ALY /Y

A KPI | FIHQ T / DB [ AFFOf|of / &3l

F2 FHE 2] EFUE 6jA]

X2 0 | 22 90 o[Lh £ FHE| 22| Faf

ol 2y | 23/ =t/ HIE{7L 2 MH|A 0|8 0[]
A AX] | FHA RALEE A 2| AE JIE Y 2K
IX/ZHX] | 2HK] 71F 91K EHUE

To T Do I

o

EHAE M=

—

KB AdMarket

Core Data Point

A 328 7z 7|gte] XtAk H|o|E =8 e 7|8t AH| HeF 2
A AH| 2 J7|Z=9| AH| £& JE A XtatjAlg Jlgt JOHE 7Y
A MlcHeE /7t /2HAARE CHekst A 28 H2AL} 7|Ht EFAHIE

20| TAEL! 4]

g8 s 89S
A Y& |28/ XSkH/ NGO / #Eit
A KPI | MR [ Mxt=ol / DB / B ooy

F2 FHE|2| EFUE oA

XTI S8 A2 B AH| IHE J[EE XA HO]E T2
AR | RSU/FA S BXt 2, SAH XA 1E
Hejr | A ERU S B 20 2r|AA

ZHRE | ZFHZH £t KB 2B C|AA

o I> o To



2. TARGET STRENGTH

o

| B

DMP Overview 2. 2/2zg}

d=/rol 71

TG 360 | A, H A2, ¢l 92 8l ZA| 0| E 7|HtOZ 2R AH| s SAlo| QC|AHA EFIE! X2
COMMERCE | 20| A/gAt 2.-2zatol J0H C|0|E{E 7|2t 2 A AH| INE FAlo| J1of M8k EfAIE! X2
Core Data Point Core Data Point
A ZHA R SZUZ HM/F1E A 2z210l.meol HE H|0|E] E¢ A L.POINT £/2x2}ol 210 ¢|0|Ef A ZZF0jo|H 2R 1Y
A N CI2EZE(A0S+i0S) A A /EER JlaE BAAL 2 A A F0{ Cf|O|Ef 7|2t AH| T{E EA A FdpL| (g 2HA o2y
A Y AOIE HIZOZ BHAAL XX A FIEAL 7|8t AH| M 22 A A22/93H/QE S AIEALH0|H A Z2|0|Yd AH| DY
g2 Ils dE 82 Ils e
A A= | HHA /2 /ALY /AZX A &= | dst/ M / F&B / RE]
A KPI | FONQE / AZHA [ CHREE [ E2ig A KPI | OHRE / RONRE / &3
2 FHE|ae2| EFZIE oA 82 7|02 EFZIE oA
A FOHRE | ZDF HE or ZHAL HE ZAM QC|HA A HIZAL}| ZICRE|/ MOIBE|IE X JHs
A ZM/F|QIE | ZTAL EE AN ZA 0|2 7|8t ZHAAL 2H A ZHRA | Z™ALHIE FOf 2C|HA
A MR | AHAL SAF LS A 2|AE J|FE A MR A FOHQE | Hjo|/ZQIE ME J|tt 2.1 a0l AX| QC|HA ==
A AIO|E EI2 | FHEH| 22| 7|&E AT/F|Y/AEX /{3 S AIO|E HIE QC|HA A DjCjoj4H| | EX dst &2, Il IPTV AH MOHE 12



2. TARGET STRENGTH

DMP Overview
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Commerce Targeting
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Why, TARGETPICK TV
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