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Audience Targeting
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DMP Targeting
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Commerce Targeting
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Commerce Banner
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Video Banner
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VIDEO Basic

MobileX} PCO| 25 L EE|= 7|2 HAM 20 AE

FELIL 240 X|HE 8 =2 CTR(HISE) sli7} L A AN

MOBILE

Nz 72

- Loy X

BANG flix

HHIYE|

<O HIH> AIE3E

.| ”\\x

» o~

N ud Q

[N Lj0JH A B 4,9008

25 SKP

SHY AEF A Hooh shsEict

OF JIZH/MZYE S 2MS

st
=

=
[S)

N
ot

CEE

HIEHA ZHm|Qlof| Mgt
Product Pixel S At golvt
In-stream 72 1920*1080 8 o
CI2/N2) M2 1080%1920 CPM+12,0008 CPM+ 9,500&
Out-stream HIE:16:9 o °
ol2) IH2 1920%1080 CPM 8,000¢ CPM5,6500¥
Bumper 7t2 1920*1080 o °
(ZI=/HIZ) HIZ 1080*1920 CPM 6,000  CPM 4,000

*TVING L ZE 715(83) > 22p 11


http://advimg.ad-mapps.com/ad_images/TARGETPICK_Creative_Guide_2025.pdf

3. SALES GUIDE

TVING &

2040 QEI A H|ZE0| 80%2, Z2|0|Y 2&IX 7|4t Brand Safety 20| S2|$t No.1 OTT
FMo| A, TARGETPICK VIDEO 4E¢2! Video basic 37t 0HK| 2 MEfso] &l Tts

MOBILE PC

BANNER VIDEO VIDEO I

X3 Yy se 2ux

caol O ®s ARX Oy kA ! - 1 Product Pixel -E-MEUI‘ %’?_Ul'

BREL AR A Video

y o (-]
| (=) ASTEACAOED  CRITZR00E (e 5 TPl

28 21 48 S210 W,

w4 B0 [IHOISAOR HE = VE L35 . - > Banner MO 640%100, 640*200 o
; , (MO/PC) oG 97000 CPM 4,0002  CPM 2,500%!

B ARASHH Fsp e Tt

*Banner - £t 2# Jts

S2topAlR=



http://advimg.ad-mapps.com/ad_images/TARGETPICK_Creative_Guide_2025.pdf

3. SALES GUIDE

TARGETPICK TV
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